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ABSTRACT 
Dark tourism can be defined as form of tourism that is related to death and 
suffering and is often a subject of debate whether it is a deviant form of tourism. 
Previous research on dark tourism in vulnerable post-conflict areas, such as 
South-Eastern Europe, has overlooked the nature of visitor personalities. 
Accordingly, the aim of the present study was to determine which basic and Dark 
Tetrad traits are related to preference of dark tourism sites. The sample consisted 
of 227 participants from Serbia (73.6% women). Using a multivariate general linear 
model, it was found that Machiavellianism was positively related to the 
preference for dark exhibitions and psychopathy to preference for visiting 
conflict/battle sites, while sadism was negatively related to preference for fun 
factories as an additional type of dark tourism sites. Narcissism showed no 
relation with the preference of dark tourism sites. Hence, only agreeableness and 
honesty-humility showed a significant and positive association with the 
preference of dark tourism sites (dark exhibitions and conflict/battle sites). These 
results provide a novel insight into dark sites visitors’ personalities.  
Keywords: dark tourism, preference of dark tourism sites, Dark Tetrad, HEXACO, 
Big Five, Serbia 
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Introduction 

Relationship between death, on the one hand, and tourism, on the 
other, is identified as a specific consumption form called dark tourism and this 
phenomenon has been researched for more than 20 years, starting with 
Rojek’s (1993) highlights of important term ‘black spot’ (pp. 137). Furthermore, 
in their initial research, Foley and Lennon (1996), as well as Seaton (1996) 
described the concept of dark tourism as travel encounters with death. 
Besides defining it as a ‘dark’ one, other authors also researched this type of 
tourism, labelling it as thanatourism (Christou & Hadjielia Drotarova, 2021; 
Jagiellonski, 2015; Lee et al., 2011; Lloyd-Parkes et al., 2021), fright tourism 
(Bristow, 2020; Bristow & Jenkins, 2020; Bristow & Newman, 2004), trauma 
tourism (Clark, 2006, 2009), grief tourism (Lewis, 2008; Sharpley & Stone, 
2009), morbid tourism (Blom, 2000; da Silva, 2018) and death tourism (Biran et 
al., 2014). However, authors, such as Dunkley et al. (2007, 2011) and Sun and Lv 
(2021), summarized the main terms used in the available literature and they 
indicated that the concept of ‘dark tourism’ is represented in a majority of 
such research, considering the fact that it clearly implies the sense of 
‘darkness’ in this unique selective type of tourism, throughout visiting the 
sites related with death, various types of disaster and human sufferings (Iliev, 
2020; Light, 2017).  

Dark tourism sites might be classified by different wide themes, such 
as warfare, as well as the other historical circumstances, disasters (including 
the natural ones), bizarre traditions, paranormal, poverty and other tragic 
events that are generally associated with death (Reid, 2016; Tan & Lim, 2018). 
These perspectives and frameworks make dark tourism sites easy to identify 
(Bhati et al., 2020). In respect to that, it could be said that tourists are visiting 
destinations with the main focus on battlefields, death camps, war 
cemeteries, ossuaries, prisons, points of massacres, coups and execution, 
graveyards, memorials, places of explosions, earthquakes, places linked to the 
various mythologies and legends and other sites of mass injuries and terrorism 
(Popovic & Korstanje, 2020), which can be located in urban or rural areas 
(Šuligoj, 2019). The intensity of darkness of such sites depends on the 
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perception of victimization of death, while participants in dark tourism 
consider their visits to such sites as an act to show the respect to victims, but 
even to recall the pain of the ‘heroes’ of a particular hard moment, in order to 
make them ‘immortal’ in local or wider society (Osbaldiston & Petray, 2011).  

The South-Eastern Europe (former state of Yugoslavia) has been at 
the centre of many regional and international conflicts, and the 20th century 
was marked by a series of bloody conflicts (Kennell et al., 2018). Consequently, 
many (military) cemeteries, charnel houses and other ‘sacred’ sites stand as 
evidence to the numerousness of victims and their national heterogeneity, as 
well as to contemporary attitudes towards the victims of war, which has 
changed over time. Many sites have become attractive to (international) 
visitors (dark tourism), although this issue has been politicized and 
consequently, sharply divides societies in post-Yugoslav countries (Kennell et 
al., 2018; Naef, 2019; Šuligoj & Kennell, 2021). Research into the dark tourism in 
post-conflict Bosnia-Herzegovina (Causevic & Lynch, 2013; Wise & Mulec, 
2014) and Croatia (Baillie, 2013; Goulding & Domic, 2010; Šuligoj, 2016, 2017) 
dominate, while Serbian commemorative practices and related dark tourism 
tend to be overlooked by the domestic and international scholars. Young 
visitors who were not involved in the conflict are a particularly appropriate 
target group for the preservation of the memory of the victims and for the 
development of dark tourism (Šuligoj & Jovanović, 2019).  

Šuligoj & Kennell (2021) highlighted dark leisure practices of 
participants (e.g., ethno-nationalism, intolerance, physical violence) that may 
characterize attendance at dark commemorative events. While it is difficult 
to attribute these problematic behaviours to all visitors, it is nonetheless 
interesting to note the nature of these visitors’ personalities. Exploring this in 
a sensitive post-conflict context such is area of the former Yugoslavia thus 
seems rather justified. Taking into account that there are no available studies 
that explore the typology of visitors of dark sites, only motives for visiting, 
the main purpose of the present study is to determine what personality traits 
are related to dark tourism sites preference. Specifically, the aim is to explore 
the association of dark traits (Dark Tetrad) and basic personality traits (Big 
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Five plus HEXACO’s honesty-humility) with the preference of eight different 
types of dark tourism sites.  

Dark tourism and dark traits 

Psychological mechanisms of facing fears are often considered as 
acceptable contemporary practice for dealing with stressful and frightening 
situations (Biran & Buda, 2018; Stone, 2018). In respect to that, dark tourism, 
as a specific type of consumption, is often perceived as a psychological buffer 
against the common and widely spread fear of death, which is often deeply-
rooted among the people (Biran & Buda, 2018; Iliev, 2020). Contrary to the 
main findings of earlier conceptual studies (Foley & Lennon, 1996; Seaton, 
1996), which indicated death as a primary motive for visiting the dark sites, 
Iliev (2020) pointed out that numerous contemporary ‘dark’ tourists are 
motivated by their interest in cultural heritage, learning and education 
opportunities for understanding what actually happened within so-called 
‘dark’ destinations. Authors, such as Ashworth and Isaac (2015), Buda (2015), 
Nawijn and Fricke (2015) and Tucker (2016) even perceived the concept of dark 
tourism as an emotional experience that might be characterized as negative 
but also positive, to some extent (considering an increase of emotions, such 
as hope, love, pride, fascination, interest, gratitude), or mixed, with 
accompanying consequences for the life of dark tourism participants. In 
respect to that, the concept of dark tourism is often considered as an entire 
process of searching for a personal deeper experience (Iliev, 2020).  

Besides the “terror management theory”, “mortality mediation model”, 
“dystopian dark tourism”, there are limited efforts oriented towards 
understanding the tourists that are prone to visit the dark sites (Iliev, 2020). 
In terms of “the terror management theory”, Pyszczynski et al. (2021) pointed 
out that it is focused on the role of the awareness of death in various aspects 
of peoples’ life. On the other hand, Brown (2016), Raine (2013) and Leevit (2012) 
indicated that visiting the dark sites is considered as a manner of lessening 
anxiety about death within the “mortality mediation model”, while Stone 
(2012) even pointed out that it represents a kind of a “filter” between life and 
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death. Podoshen et al. (2015) expanded the “mortality mediation model”, by 
adding the element of “dark aesthetics”, which allow tourists to be involved 
in a simulation as a manner of alleviating the fear of death and dystopia, 
labelling it as a “dystopian dark tourism”. 

Alongside dark sites, a dark side of human behaviour has always 
frightened and fascinated people (Brud et al., 2020; Schreiber & Marcus, 2020). 
One of the models of researching the dark side of personality is labelled as 
the Dark Tetrad and represents a unique combination of four socially aversive 
traits: narcissism, Machiavellianism, psychopathy and sadism (e.g., Paulhus, 
2014). Narcissism and psychopathy emerged from labels of personality 
disorders that were later adapted for describing the traits within the 
subclinical personality sphere (Paulhus & Williams, 2002; Paulhus & Jones, 
2015). On the other hand, Machiavellianism, considered as a trait label, is 
based on psycho-linguistic analyses of Italian philosopher Nicolò Machiavelli 
and his highlights regarding the cold and manipulative styles of political 
leadership (Christie & Geis, 1970; Paulhus & Jones, 2015). Finally, sadism can be 
described as a tendency to humiliate others, general cruelty and intentional 
desire to inflict sexual, physical and psychological suffering on others with the 
goal to enjoy or assert dominance (Buckels et al., 2013; O’Meara et al., 2011).  

Dark Tetrad traits contain several common characteristics, mostly 
related to the lack of empathy, instrumental attitude and behaviour towards 
other people, including the egoism in its essence, as well as pronounced 
tendency towards interpersonal manipulation and exploitation (e.g., Paulhus, 
2014). However, each trait of Dark Tetrad could also be distinguished by 
several basic differences. More precisely, psychopathy is characterised by 
impulsiveness (Jones & Paulhus, 2011; Paulhus & Jones, 2015; Paulhus & 
Williams, 2002), Machiavellianism is related to the skills of strategic thinking 
and planning (Jones & Paulhus, 2009), while narcissism is expressing the 
personal tendency and strivings towards strengthening the various self-issues 
(Back, 2018). Narcissism is somewhat different from psychopathy and 
Machiavellianism (Rogoza & Cieciuch, 2020), considering the fact that it 
contains assertive self-enhancement through self-promotion, besides 
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antagonistic facets (such as a self-protection on the basis of a self-defence, 
for example, see Back, 2018). While those high on Machiavellianism and 
narcissism would generally avoid aggression, those high on sadism and 
psychopathy tend to be more impulsive and are prone to aggression. 
However, sadistic aggression differs from psychopathic since sadists are 
constantly looking for cruelty and would act unprovoked even if their 
aggression would be costly both in time and effort (Buckels et al., 2013). 
Psychopathic aggression is almost always low cost and instrumental 
(Woodworth & Porter, 2002). Sadistic impulse can be adaptive or maladaptive 
meaning that it can be some form of humiliation of a consenting partner but 
it can also be an act of a psychotic murderer (O’Meara et al., 2011). Even though 
most of the studies focus on the sexual aspect of sadistic behaviour, sadism 
does not necessarily have to be manifested through sexual behaviour (Berger 
et al., 1999; Millon, 1996). For example, it can be seen in occupational setting 
or in sports preference (O’Meara et al., 2011).  

Big Five and/or HEXACO models can be considered as appropriate for 
the explanation of the core of “evil” within the study of Dark Tetrad (Book et 
al., 2016). Low emotionality, agreeableness, conscientiousness and honesty-
humility are consistently shown to predict higher Dark Tetrad scores (Book et 
al., 2016; Dinić et al, 2021; Lee et al., 2013; Meere & Egan, 2017). Honesty-humility 
is often the most significant predictor and there are numerous studies that 
are focused on relations between dark traits, on the one hand, and honesty-
humility, on the other (Djeriouat & Trémolière, 2014; Hodson et al., 2018; 
Howard & Van Zandt, 2020; Meere & Egan, 2017). Meere and Egan (2017) state 
that those with higher Dark Tetrad scores are usually manipulative, like to 
show their wealth and power and see themselves above others. Interestingly, 
Hodson et al. (2018) go as far as to conclude that there is a complete overlap 
between Dark triad and low honesty-humility.  

A literature review and detailed insight into the relevant findings 
related to the concept of dark tourism consumption pointed out that the 
main subjects of the previously conducted studies were mostly focused on a 
dark tourism motivation and experiences (Çakar, 2020; Mangwane et al., 2019). 
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However, the recent studies are highlighting the fact that aforementioned 
concepts are advancing and evolving, which is putting the additional tasks in 
front of the authors, by orienting their studies towards finding the new 
directions of researching the dark tourism (Iliev, 2020), as well as in a variety 
of socio-cultural contexts (Stone, 2011). Bhati et al. (2020) also stated the 
importance of researching the motivational factors that are not only 
important for understanding the entire decision making process for travelling, 
but also due to the fact that such factors might affect and shape the tourists’ 
behaviour during and after their travelling. One of the most commonly used 
motivation theories in practice is indicating an importance of push and pull 
factors. Push motivation arises from intrinsic psychological motivators and 
individual-level factors and desire for travelling, while pull motivations are 
extrinsic and related to the main destination characteristics (Bhati & Pearce, 
2017; Bhati et al., 2020; Bozic et al., 2017). Although history, cultural heritage 
and identity are identified as the strongest pull factors, location and 
artefacts/exhibits also represent significant factors for making a decision to 
visit dark tourism sites (Bhati et al., 2020). More precisely, concrete dark 
tourism site might have several attractive attributes and significance in 
historical and geographical senses. It means that such historical sites provide 
unique connection with the past and specific experience that enables a sense 
of travelling “back in time” (Azevedo, 2018; Bhati et al., 2020; Gaya, 2013). On 
the other hand, push factors were mainly researched on the basis of tourists’ 
intrinsic motivation, such as expressed need for escaping, resting, relaxing, 
but also for gaining a kind of self-development and chasing for a specific 
adventure (Bhati et al., 2020). However, there is a question in which manner 
other standardized theories related to personality, such as the Dark Tetrad, 
shape the tourists’ selection of visiting the dark tourism sites.  

The dark personality is widely researched in different aspects of 
human functioning, such as a health behaviour (Dębska et al., 2021), work 
behaviour (Forsyth et al., 2012), entrepreneurial orientation (Kraus et al., 2018), 
behaviour within universities (Perry, 2015), social networks (Christou et al., 
2020), as well as in the field of a tolerance towards unethical behaviour 
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(Peixoto et al., 2021), etc. In terms of the sector of tourism, narcissism was 
mainly researched through its effects on social representations of tourist 
selfies, as a need and one of the main drivers of individual self-expression 
(Pearce & Moscardo, 2015; Taylor, 2017; 2020). There is one available research 
that connects digital narcissism of teenagers, expressed through self-
portraits, with horror sites such as concentration camps (Hodalska, 2017). 
Research is qualitative and concludes that self-portraits are a way to promote 
a person and to connect them with the history of the site but they, in no 
means, relate the story of the horrors that occurred on that site (Hodalska, 
2017). Khan et al. (2021) researched the negative effects of psychopathic 
leadership on employees’ career satisfaction and turnover intentions in 
tourism enterprises, while Machiavellianism was researched in respect to its 
effects on sales executives of a resort timeshare company, showing that 
salespeople with expressed Machiavellian orientation are likely to be more 
successful in their business performances (Crotts et al., 2005). As for sadism, 
there are several studies that connect sadism to the dark tourism context 
(Korstanje & Ivanov, 2012; Korstanje, 2020; Kunwar & Karki, 2019). The question 
that these studies raise and that remains to be answered is whether dark 
tourism is a new form of repressed sadism i.e. sadist spectacle, an act of 
macabre taste of a modern tourist or is it an empathic experience of other’s 
pain and suffering.  

Finally, there are no available studies that directly examine the 
relationship of any personality traits and dark tourism preference. Many 
tourism studies have explored numerous typologies of tourists (Frew & Shaw, 
1999; Hoxter & Lester, 1988; Plog, 1974) but none have examined a typology of 
a tourist in the context of dark tourism. Therefore, it is difficult to postulate 
any specific hypotheses given that there is no previous research directly 
associated with the goal of this study. However, we could make several 
general assumptions. Firstly, we expect that Dark Tetrad traits will be related 
to dark tourism preference (H1) since many dark tourism sites could be seen 
as the result of human dark behavior – low impulse control, vengefulness, 
aggression, selfishness and so on. Studies have shown that people are 
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attracted to destinations that are seen as a reflection of themselves (Ahn et 
al., 2013; Bjerke & Polegato, 2006; Božić, 2016) so we believe that this will also 
be the case in our study. Since there are numerous subcategories of dark 
tourism destinations, lighter (such as dark fun factories) as well as darker (such 
as concentration camps, see Stone, 2006), we assume that darker sites will 
yield more significant connections with the dark traits than lighter sites (H2). 
Our last assumption is that basic personality traits will also show effects on 
dark tourism site preference but not as much as dark traits (H3). Since low 
honesty-humility could be seen as the core of Dark Tetrad traits among basic 
personality traits, we believe that it will show highest and negative 
association with dark tourism site preference. 

Method 

Sample 

The structure of the convenience sample can be seen in Table 1. The 
total sample consisted of 227 participants with the average age 25.30 (SD = 
8.96, range 18-63). In the data gathering phase, 166 students filled out the 
questionnaire as part of course requirements while 61 participants came from 
the general population. 
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Table 1 

Structure of the sample 
Variable Category Total 

Gender 
Male 58 (25.6%) 

Female 167 (73.6%) 
non-binary 2 (0.9%) 

Place of living 
Village 86 (37.9%) 

City 141 (62.1%) 

Marital status 

Single 106 (46.7%) 
in a relationship 72 (31.7%) 

common-law union 11 (4.8%) 
married 34 (15%) 

Divorced 4 (1.8%) 

Monthly income 

below 100€ 60 (26.4%) 
100-300€ 95 (41.9%) 
301-500€ 23 (10.1%) 
501-700€ 26 (11.5%) 
over 700€ 23 (10.1%) 

Experience with dark tourism sites 
With 130 (57.3%) 

Without 97 (42.7%) 

Instruments 

Spectrum of eight dark tourism products 

To measure the preference of visiting dark tourism sites, a spectrum 
of eight dark tourism products developed by Stone (2006) was used (see 
Table 2). Stone (2006) has based his categorization on the number of victims, 
the level of suffering and the consequences of these tragic events. For each 
site an example from Serbia and surrounding countries, was provided and 
participants evaluated their preference of given sites on a 5-point Likert scale 
(1 - I am not interested at all, 5 - I am completely interested). Participants were 
also asked whether they have visited any of these sites (YES/NO) and what 
would be their reason to visit such sites. After that, participants chose one 
out of eight responses where seven were offered reasons for visiting dark 
tourism sites and the eighth response was that they are not interested in 
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visiting this type of destinations. The seven reasons to visit dark tourism sites 
are: 1) for better understanding of the conflicts/wars of the 20th century, 2) 
out of compassion for victims and survivors of conflicts/wars, 3) to pay tribute 
to all victims of conflicts/wars, 4) in memory of the victims from my family, 5) 
because of suggestions and experiences of friends and/or family, 6) to learn 
and experience something new and 7) out of sheer curiosity. The list of 
reasons was created based on the previous research on the topic of dark 
tourism (Çakar, 2020; Mangwane et al., 2019).  

Mini IPIP-6 

Mini IPIP-6 (Sibley, 2012, for Serbian adaptation see Međedović & 
Bulut, 2017) is a short version of IPIP with 24 items that measure six personality 
traits: extraversion, neuroticism, agreeableness, conscientiousness, and 
openness to experience from the Big Five model, and honesty-humility as the 
sixth factor from the HEXACO model. Each of the six traits is measured by four 
items that are rated on a 5-point Likert scale. Mini IPIP-6 has shown good 
alpha reliability ranging from .74 to .80 (Međedović & Bulut, 2017). 

The Short Dark Triad (SD3) 

 Short Dark Triad (SD3: Jones & Paulhus, 2014, for Serbian adaptation 
see Dinić et al., 2018) is a brief measure of three dark personality traits: 
Machiavellianism, narcissism and psychopathy. It consists of 27 items, nine per 
each trait, measured on a 5-point Likert scale. In the study of Jones and 
Paulhus (2014) scales show acceptable alpha reliabilities ranging from .71 to .77 
while for the Serbian sample reliabilities range from .70 to .80 (Dinić et al., 
2018).  

Short Sadistic Impulse Scale (SSIS) 

 Short Sadistic Impulse Scale (SSIS: O’Meara et al., 2011, for Serbian 
adaptation see Dinić et al., 2020) is a unidimensional measure of sadistic 
tendencies. It has 10 items with 5-point Likert scale responses. According to 
O’Meara et al. (2011), internal consistency is satisfactory, α = .86. For the 
Serbian version, alpha reliability is .78 (Dinić et al., 2020). 
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Alpha reliabilities of the above mentioned measures in this study can 
be seen in Table 2.  

 

Table 2 

Psychometric characteristics of the measures in this study 

Scale 
No. if 
items 

M SD Sk Ku Cronbach’s 
Alpha 

MiniIPIP6 Openness 4 3.87 .75 -.49 .25 .68 
MiniIPIP6 Conscientiousness 4 3.64 .78 -.58 -.11 .71 
MiniIPIP6 Extraversion 4 3.13 1.01 -.19 -.71 .84 
MiniIPIP6 Agreeableness 4 4.03 .71 -.53 -.11 .72 
MiniIPIP6 Neuroticism 4 2.99 .86 -.12 -.28 .75 
MiniIPIP6 Honesty-Humility 4 3.49 .78 -.42 -.10 .73 
SD3 Machiavellianism 9 2.86 .72 -.02 -.02 .81 
SD3 Narcissism 9 2.65 .58 .15 1.03 .64 
SD3 Psychopathy 9 1.93 .58 .96 1.84 .67 
SSIS Sadism 10 1.34 .46 2.77 11.28 .76 
fun factories*  1 3.29 1.32 -.43 -.94  

Exhibitions 1 3.67 1.16 -.65 -.32  

dungeons/prisons 1 3.70 1.34 -.83 -.49  

resting places 1 3.14 1.28 -.17 -1.05  

Shrines 1 3.28 1.12 -.23 -.49  

conflict/battle sites 1 3.66 1.20 -.73 -.36  

camps of genocide 1 3.57 1.37 -.63 -.85  
places where natural disaster occurred 1 2.95 1.35 -.05 -1.21  

Note: grey colour depicts the level of darkness of a given dark tourism site estimated 
by Stone (2006). 

Procedure 

Data was collected online in the period from November 2019 till July 
2021 using Google Forms platform. All the participants were informed that 
their answers will be anonymous and their participation is voluntary. As 
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mentioned in the Sample section, part of the participants were students that 
participated in the study as part of course requirements while the other part 
were participants from the general population recruited on Facebook using 
snowball sampling technique.  

Results 

All statistical analyses were conducted using IBM SPSS 23.0. Before 
conducting the analyses, we have excluded 17 participants that stated that 
they are not interested in visiting dark tourism sites. We have also excluded 
gender non-binary participants since there were only two of them, which is 
insufficient to make any adequate comparison. This resulted in the final 
sample of 208 participants.  

First, we’ve examined the correlations between measured personality 
traits, dark and basic traits (Table 3). It is evident that honesty-humility is the 
only trait that negatively and significantly correlates with all Dark Tetrad traits. 
All but one correlation of dark and basic traits are negative. The only positive 
correlation is between extraversion and narcissism.  

  
  



PP (2021) 14(3), 407-442  Dark tourism sites – dark personality?  

 
 

421 

Table 3 

Intercorrelations between dark and basic traits 
 1 2 3 4 5 6 7 8 9 
1. sadism 1         
2. Machiavellianism .17* 1        
3. narcissism .17* .42** 1       
4. psychopathy .47** .46** .35** 1      
5. conscientiousness -.31** -.18* -.09 -.35** 1     
6. extraversion -.01 .01 .44** .09 .12 1    
7. openness -.22** -.07 .11 -.04 .09 .26** 1   
8. agreeableness -.28** -.16* -.06 -.35** .10 .21** .14* 1  
9. neuroticism -.07 -.09 .07 -.11 .19** .21** .12 -.11 1 
10. honesty-humility -.22** -.43** -.48** -.22** .19* -.12 .14* .09 .09 

Notes: * Correlation is significant at the .05 level (2-tailed). ** Correlation is significant 
at the .01 level (2-tailed). 

To determine the effect of the selected personality traits on dark 
tourism site preference, multivariate general linear model (GLM) was used. 
We’ve tested all mentioned sociodemographic variables as well as sample 
variable (student vs. general population) but only gender and age showed 
significant influence on dark tourism site preference and were included in the 
final model. Thus, final model encompassed gender as a between factor while 
age and all personality traits were covariates of all eight dark tourism site 
preferences. Gender showed marginally significant effect on the preference 
of conflict/battle sites. Male participants preferred these sites more than 
female (t = 3.09, p < .01). Preference of four out of eight types of dark tourism 
sites was related to participant’s age. Specifically, younger participants 
preferred more dark fun factories, dungeons, camps of genocide and places 
where natural disaster occurred. Interestingly, this trend was present for all 
dark sites except resting places where older participant had higher preference 
(but this was not statistically significant).  

As for the dark traits, results showed that all Dark Tetrad traits, except 
narcissism, showed significant effects on dark destination preferences. Thus, 
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sadism is negatively related to preference of dark fun factories, 
Machiavellianism positively to dark exhibitions preference, while 
psychopathy is positively related to conflict/battle sites preference. 
Regarding basic traits, only agreeableness and honesty-humility showed 
significant effects on dark tourism site preference. Agreeableness is positively 
related to dark exhibitions, camps of genocide and conflict/battle sites 
preference while honesty-humility is positively related to dark exhibitions 
preference. 

 

Table 4 

Multivariate GLM: Significant effects of gender, age, basic and dark traits on dark 
tourism site preference (df=1) 
Effects Dark tourism site preference β R2 F p 
Gender conflict/battle sites  .14 3.71 .06 
Age dark fun factories -.14 .13 4.09 .04 
 dungeons/prisons -.15 .08 4.04 .05 
 camps of genocide -.15 .08 3.77 .05 
 places where natural disaster occurred -.23 .10 9.36 .00 
Machiavellianism exhibitions .29 .16 11.33 .00 
psychopathy conflict/battle sites .19 .14 4.12 .04 
Sadism dark fun factories -.21 .13 6.75 .01 
agreeableness exhibitions .27 .16 12.68 .00 
 conflict/battle sites .19 .14 5.97 .02 
 camps of genocide .18 .08 3.89 .05 
honesty-humility exhibitions .21 .16 6.36 .01 

   
We’ve also explored the reasons for visiting dark tourism sites. 

Nobody answered “because of suggestions and experiences of friends and/or 
family”. Remaining six reasons can be divided into two categories: intellectual 
(for better understanding of the conflicts/wars of the 20th century, to learn 
and experience something new and out of sheer curiosity) and emotional (out 
of compassion for victims and survivors of conflicts/wars, to pay tribute to all 
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victims of conflicts/wars and in memory of the victims from my family). The 
most frequent reason was “to learn and experience something new” (39%) 
while “in memory of the victims from my family” was the least represented 
reason within this sample (1.9%). To better understand the relationship 
between independent and dependent variables (Table 4), we’ve explored the 
order of reasons by each predictor (Table 5). According to the findings for 
sociodemographic variables, men most frequently chose curiosity (30.4%) 
and to learn and experience something new (30.4%) while women also chose 
to learn and experience something new (42.1%) but also out of compassion 
for victims and survivors of conflicts/wars (19.1%). It would seem that women 
are more empathic while men tend to approach the topic intellectually. In 
terms of age, older participants strive towards remembrance while younger 
have stated both emotional and educational reasons (Table 5). On the other 
hand, for dark personality traits Machiavellianism and psychopathy, reasons 
are almost the same, predominantly intellectual. For higher sadism, 
compassion is a number one reason, which might be more in terms of 
identification with the victims, rather than empathy. Persons who have high 
sadism gravitate towards both categories equally stating intellectual and 
emotional reasons but with a more personal connotation (see Table 5). Finally, 
agreeableness and honesty-humility were more related to caring and 
sympathetic reasons to visit dark tourism sites.  
 

Table 5 

Rank of average responses and standard deviation of GLM predictors for reasons to 
visit dark    tourism sites 

 Reasons to visit M SD 
age pay tribute 33.89 6.15 
 in memory of the victims from my family 29.00 16.75 
 curiosity 25.64 8.91 
 understanding the conflicts 25.00 9.02 
 compassion 24.84 9.01 
 learn and experience something new 22.95 7.08 
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sadism compassion 1.44 0.71 
 curiosity 1.34 0.40 
 in memory of the victims from my family 1.33 0.17 
 understanding the conflicts 1.30 0.33 
 pay tribute 1.27 0.23 
 learn and experience something new 1.25 0.35 
Machiavellianism curiosity 3.01 0.78 
 learn and experience something new 2.95 0.68 
 understanding the conflicts 2.89 0.68 
 compassion 2.67 0.74 
 in memory of the victims from my family 2.64 0.06 
 pay tribute 2.22 0.72 
psychopathy curiosity 2.04 0.63 
 understanding the conflicts 2.02 0.44 
 learn and experience something new 1.90 0.59 
 compassion 1.90 0.62 
 in memory of the victims from my family 1.64 0.37 
 pay tribute 1.61 .53 
agreeableness pay tribute 4.33 .63 
 in memory of the victims from my family 4.19 .63 
 learn and experience something new 4.12 .60 
 compassion 4.12 .72 
 understanding the conflicts 3.99 .62 
 curiosity 3.74 .94 
honesty-humility in memory of the victims from my family  4.06 .32 
 pay tribute 4.06 .86 
 curiosity  3.60 .75 
 understanding the conflicts 3.49 .67 
 learn and experience something new  3.39 .78 
 compassion 3.39 .90 
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Discussion and Conclusion 

 Based on the review of the available studies, this is the first research 
of the relationship between basic and dark personality traits and dark tourism 
site preference. Even though there were no previous findings that were 
directly related with this issue, we were able to formulate three general 
assumptions. First, we expected that all Dark Tetrad traits will be related to 
dark tourism site preference (H1). As mentioned earlier, these sites have 
always frightened and fascinated people (Brud et al., 2020; Schreiber & 
Marcus, 2020) and can even be associated with deviant behaviour (Šuligoj & 
Kennell, 2021). This is generally consistent with previous findings about 
characteristics of dark traits, such as: callousness, interpersonal manipulation 
and exploitation, impulsivity and reinforcement of various self-issues (e.g., 
Back, 2018; Jones & Paulhus, 2011; Paulhus & Jones, 2015; Paulhus & Williams, 
2002). Consequently, H1 assumption was mostly confirmed considering the 
results that Machiavellianism, psychopathy and sadism are related with dark 
tourism site preference while there is no significant association with 
narcissism. The results show that Machiavellianism is positively related to 
preference of dark exhibitions, psychopathy to preference of visiting 
conflict/battle sites and sadism negatively to dark fun factories preference. 
Psychopathy and Machiavellianism are quite similar constructs however there 
are several distinctions such as higher level of impulsiveness among those 
high on psychopathy while those high on Machiavellianism are more 
concerned for their reputation and are therefore prone to plan ahead and 
build relationships (Jones & Paulhus, 2014). Our results indicate that both of 
these groups can identify themselves with dark tourism sites, however, those 
high on Machiavellianism might be more interested in understanding why the 
tragic event occurred while those high on psychopathy could be striving to 
enact their dark fantasies/imaginations. Dark exhibitions (which can be lighter 
in their essence than other researched dark sites) are structured and planned 
and there is a clear storyline which those high on Machiavellianism find 
attractive. On the other hand, those high on psychopathy are looking for a 
darker, more authentic place where a tragic event occurred, such as 
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conflict/battle site, in order to come into contact with residual aggression 
that this place could provide. Since aggression is often mentioned as one of 
the characteristics of psychopathy (Jones & Paulhus, 2010), spending time on 
such sites could help those with higher psychopathy imagine themselves as 
active participants.  

On the other side, fun factories (the lightest of the dark sites) are seen 
as family friendly sights, with well defined activities and itineraries and 
truthful in their inauthentic content. There is no real suffering or macabre 
represented (Stone, 2006), which might explain the negative effect of sadism. 
Those high on sadism might prefer a more aggressive and cruel setting, with 
live interaction such as reenactments of battles or gladiator fights. Finally, 
Serbian dark tourism sites that were selected for this study are 
passive/commemorative, without some exciting, interactive and/or 
controversial content, representing past events that have ended years ago 
which could also explain why sadism was not related to the preference of any 
other dark tourism sites.  

Narcissism yielded no connection with the preference of dark tourism 
sites. These are places where everything associates to the transience of life 
and remembrance of the deceased which might not be appealing to people 
with high narcissism who are generally self-absorbed (Back, 2018). Visiting 
these sites in Serbia does not help them in self-promotion and would not be 
socially acceptable to, for example, take selfies there. This is unlike the most 
globally recognizable places, for example, some Holocaust sites, Hiroshima 
Peace Memorial, the 9/11 Memorial, that might show different results. 

As for the second assumption that darker sites will yield more 
significant connections with the dark traits than lighter sites, the results 
showed that this is not the case. More precisely, dark traits are related to dark 
fun factories, dark exhibitions and conflict/battle sites, where first two can be 
considered lighter and third is considered darker.  

The last assumption that basic personality traits will be to some 
extent related with dark tourism site preference but not as much as dark traits 
was mostly confirmed. Only two out of six personality traits (agreeableness 
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and honesty-humility) showed significant connection with dark tourism site 
preference, i.e. exhibitions, conflict/battle sites and camps of genocide. 
Majority of dark traits (three out of four) showed significant relation with the 
preference of three types of dark tourism sites (dark fun factories, exhibitions 
and conflict/battle sites). Agreeableness is characterized by tolerance, 
empathy, lenient temperament and gentle nature (Graziano & Tobin, 2009) 
and this trait is positively related to the preference of dark exhibitions, 
conflict/battle sites and camps of genocide. It could be assumed that this 
preference among agreeableness is probably emotional in its essence, to 
empathize with the victims or heroes, to remember them and to honor their 
legacy. As for honesty-humility, results showed that it was positively related 
to dark exhibitions preference. This is contrary to what we have initially 
assumed. Low honesty-humility has often been equated with dark traits (e.g., 
Hodson et al., 2018) so it was expected that honesty-humility would have a 
negative relationship with dark tourism site preferences. There is indeed a 
significant negative correlation between honesty-humility and Dark Tetrad 
traits (Table 3) but it is weak to moderate, which means that the opposite 
pole of this trait is not analogous to dark traits, i.e. it has a distinct variance. 
What is interesting is that honesty-humility has no correlation with 
agreeableness which would mean that motives for their preference of dark 
exhibitions are different. It could mean that dark exhibitions provide a certain 
honest insight into what really happened and what was the real number of 
victims which would be appealing to those high on honesty-humility. Their 
underlying motive for wanting to visit dark exhibitions could, in some cases, 
be a sense of righteousness rather than empathy.  

All, basic and dark, personality traits have shown the most significant 
connection with dark exhibitions and conflict/battle sites which have been 
identified by Stone (2006) as the two out of top three dark destinations (see 
Table 2). These sites are also the most frequently visited dark destinations 
since they are often a part of organized elementary school and high school 
trips. This means that the participants of these tours are mostly young and 
inexperienced and they are often unaware of what they are visiting, which 
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might explain the high percentage of those who indicated that they didn’t 
have experience with dark tourism destinations (42.7%, see Table 1). This is 
consistent, for example, with Šuligoj and Jovanović’s (2019) findings that the 
higher education system does not pay enough attention to these topics. 
 Besides testing the dark tourism site preference, we have examined 
what are the possible reasons for their interest in this specific type of tourism. 
None of the participants stated the reason because of suggestions and 
experiences of friends and/or family while only few mentioned in memory of 
the victims from my family. Suggestions could be important since visiting 
domestic dark tourism sites is usually a one-day excursion that is 
fundamentally linked to the collective memory context (Hirsch, 2008; Nora, 
1989). Indeed, dark tourism sites offer the opportunity to transfer narratives 
among generations (Dunkley et al., 2011), which was also in the background of 
the above variables, which were surprisingly found to be less 
important/insignificant. Moreover, this is in line with the fact that the reason 
to learn and experience something new is the most common reason to visit 
dark tourism sites meaning that our participants consider tragic events as 
something distant and abstract and have the need to understand them. In 
addition, most of them are students so it is not surprising that intellectual 
reasons are predominant. Looking at the average age by selected reasons, 
previous statements are confirmed. To sum up the findings, participants who 
are younger, male, higher on Machiavellianism and psychopathy are 
motivated by intellectual reasons while older, female, higher on 
agreeableness and honesty-humility are primarily motivated by emotional 
reasons. In practical terms, these findings provide a knowledge basis for those 
in charge of managing the dark tourism locations, i.e. for creating the tours, 
thematic events and exhibitions and connections with other service providers 
that will be in line with the underlying motivators. In addition to managers of 
memorial sites or places of dark tourism, related experts such as historians, 
ethnologists, curators and promoters/marketers interested in different 
segments of visitors should also benefit from our results. 
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The combination of both basic and dark traits with Stone’s 
classification of dark tourism sites is a methodological novelty that will be of 
interest to researchers. The main contribution of this study is whether dark 
tourism sites/destinations attract dark personalities, i.e. do these destinations 
promote dark spectacle that evokes morbid fascination or an experience of 
enlightenment followed by hope and gratitude among the visitors? Our 
findings support both scenarios; dark tourism could be perceived as morbid 
in its essence but can also have profound positive impact by increasing the 
awareness of how tragic events could be avoided in the future. The question 
is what would be the desirable visitor profile for this type of destination. Our 
assumption is that the goal of destination management organizations should 
be to promote, above all, empathy and remembrance which are important 
mostly to those who are older, female and could be described as sincere, 
tolerant and empathic. We believe that most of the participants are unaware 
of the gravity dark tourism destinations hold, especially the younger ones. 
Since we are daily exposed to the tragic events through media, it could be 
said that we’ve become numb to the macabre and we can also be 
manipulated this way (van Dijck, 2004). This might especially be true in the 
context of dark tourism destinations that represent historical events. History 
is often not perceived as “real enough”, too separate from the modern life, 
subject to various interpretations, politicization and manipulation (see 
McKenna, 2012). This actually distances (young) people from important 
historical facts and the importance of preserving memory. 

One of the limitations of this study is the sample structure. Most of 
the participants were female and students. Further research should be 
conducted on a more diverse sample. Also, this research was based on Stone’s 
classification of dark tourism sites (2006), dividing these destinations into 
lighter and darker ones. This distinction might not be true anymore and further 
studies should include a scale to measure the level of “darkness” directly by 
participants. For example, exhibitions are nowadays much darker since 
technology provides re-enactment of the past events, with sound and picture 
which makes them more real to the visitors. Finally, the concept of 
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compassion should be further explored in this context since we were 
somewhat unsure whether the participants perceived it as the empathy 
towards the victims or the enactment of the given tragic event. Moreover, 
psychological aspects that have been overlooked in the past require further 
in-depth research to better understand visitors of dark tourism sites. 
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